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§59.30 Definitions.

The following definitions apply to
this part.

Act. The term “Act” means Subtitle B
of the Agricultural Marketing Act of
1946, as amended; 7 U.S.C. 1635-1636h.

Base price. The term “base price”
means the price paid for livestock, de-
livered at the packing plant, before ap-
plication of any premiums or dis-
counts, expressed in dollars per hun-
dred pounds of hot carcass weight.

Basis level. The term “basis level”
means the agreed on adjustment to a
future price to establish the final price
paid for livestock.

Current slaughter week. The term
“current slaughter week” means the pe-
riod beginning Monday, and ending
Sunday, of the week in which a report-
ing day occurs.

Discount. The term “discount” means
the adjustment, expressed in dollars
per one hundred pounds, subtracted
from the base price due to weight,
quality characteristics, yield charac-
teristics, livestock class, dark cutting,
breed, dressing percentage, or other
characteristic.

Ezxported. The term “exported” means
livestock or livestock products that
are physically shipped to locations out-
side of the 50 States.

F.O.B. The term “F.0.B.” means free
on board, regardless of the mode of
transportation, at the point of direct
shipment by the seller to the buyer
(e.g., F.O.B. Plant, F.O.B. Feedlot).

Imported. The term “imported” means
livestock that are raised to slaughter
weight outside of the 50 States or live-
stock products produced outside of the
50 States.

Institutional Meat Purchase Specifica-
tions. Specifications describing various
meat cuts, meat products, and meat
food products derived from all live-
stock species, commonly abbreviated
“IMPS”, and intended for use by any
meat procuring activity. Copies of the
IMPS may be obtained from the U.S.
Department of Agriculture, Agricul-
tural Marketing Service, Livestock
and Seed Program located at Room
2603 South Building, 1400 Independence
Ave., SW., Washington, DC 20250. Phone
(202) 720-4486 or Fax (202) 720-1112. Cop-
ies may also be obtained over the
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Internet at: htip:/www.ams.usda.gov/1sg/
stand/st-pubs.htm.

Livestock. The term “livestock” means
cattle, swine, and lambs.

Lot. (1) When used in reference to
livestock, the term “lot” means a group
of one or more livestock that is identi-
fied for the purpose of a single trans-
action between a buyer and a seller;

(2) When used in reference to lamb
carcasses, the term “lot” means a group
of one or more lamb carcasses sharing
a similar weight range category and
comprising a single transaction be-
tween a buyer and seller; or

(3) When used in reference to boxed
beef and lamb, the term “lot” means a
group of one or more boxes of beef or
lamb items sharing cutting and trim-
ming specifications and comprising a
single transaction between a buyer and
seller.

Marketing. The term “marketing”
means the sale or other disposition of
livestock, livestock products, or meat
or meat food products in commerce.

Negotiated purchase. The term “nego-
tiated purchase” means a cash or spot
market purchase by a packer of live-
stock from a producer under which the
base price for the livestock is deter-
mined by seller-buyer interaction and
agreement on a delivery day. The live-
stock are scheduled for delivery to the
packer not more than 14 days after the
date on which the livestock are com-
mitted to the packer.

Negotiated grid purchase. The term
“negotiated grid purchase” in reference
to cattle means the negotiation of a
base price, from which premiums are
added and discounts are subtracted, de-
termined by seller-buyer interaction
and agreement on a delivery day. The
livestock are scheduled for delivery to
the packer not more than 14 days after
the date on which the livestock are
committed to the packer.

Negotiated sale. The term “negotiated
sale” means a cash or spot market sale
by a producer of livestock to a packer
under which the base price for the live-
stock is determined by seller-buyer
interaction and agreement on a deliv-
ery day. The livestock are scheduled
for delivery to the packer not later
than 14 days after the date on which
the livestock are committed to the
packer. When used in reference to sales
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of boxed beef or lamb cuts or lamb car-
casses the term “negotiated sale”
means a sale by a packer selling boxed
beef or lamb cuts or lamb carcasses to
a buyer of boxed beef or lamb cuts or
lamb carcasses under which the price
for the boxed beef or lamb cuts or lamb
carcasses is determined by seller-buyer
interaction and agreement on a day.

Origin. The term “origin” means the
State where the livestock were fed to
slaughter weight.

Percent lean. The term “percent lean”
means the value equal to the average
percentage of the carcass weight com-
prised of lean meat.

Person. The term “person” means any
individual, group of individuals, part-
nership, corporation, association, or
other entity.

Premium. The term “premium” means
the adjustment, expressed in dollars
per one hundred pounds, added to the
base price due to weight, quality char-
acteristics, yield characteristics, live-
stock class, and breed.

Priced. The term “priced” means the
time when the final price is determined
either through buyer-seller interaction
and agreement or as a result of some
other price determining method.

Prior slaughter week. The term prior
“slaughter week” means the Monday
through Sunday prior to a reporting
day.

Producer. The term “producer” means
any person engaged in the business of
selling livestock to a packer for
slaughter (including the sale of live-
stock from a packer to another pack-
er).

Purchased. The term “purchased”
means the agreement on a price, or the
method for calculating a price, deter-
mined through buyer-seller interaction
and agreement.

Reporting day. The term “reporting
day” means a day on which a packer
conducts business regarding livestock
committed to the packer, or livestock
purchased, sold, or slaughtered by the
packer; the Secretary is required to
make such information available to
the public; and the Department of Ag-
riculture is open to conduct business.

Secretary. The term “Secretary”
means the Secretary of Agriculture of
the United States or any other officer
or employee of the Department of Agri-
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culture to whom authority has been
delegated or may hereafter be dele-
gated to act in the Secretary’s stead.

State. The term “State” means each of
the 50 States.

Subpart B—Cattle Reporting

§59.100 Definitions.

The following definitions apply to
this subpart.

Bozxed beef. The term “boxed beef”
means those carlot-based portions of a
beef carcass including fresh and frozen
primals, subprimals, cuts fabricated
from subprimals (excluding portion-
control cuts such as chops and steaks
similar to those portion cut items de-
scribed in the Institutional Meat Pur-
chase Specifications (IMPS) for Fresh
Beef Products Series 100), thin meats
(e.g. inside and outside skirts, pectoral
meat, cap and wedge meat, and blade
meat), and fresh and frozen ground
beef, beef trimmings, and boneless
processing beef.

Branded. The term “branded” means
boxed beef cuts produced and marketed
under a corporate trademark (for ex-
ample, products that are marketed on
their quality, yield, or breed character-
istics), or boxed beef cuts produced and
marketed under one of USDA’s Meat
Grading and Certification Branch, Cer-
tified Beef programs.

Carcass characteristics. The term “car-
cass characteristics” means the range
and average carcass weight in pounds,
the quality grade and yield grade (if
applicable), and the average -cattle
dressing percentage.

Carlot-based. The term “carlot-based”
means any transaction between a
buyer and a seller destined for two or
less delivery stops consisting of one or
more individual boxed beef items.
When used in reference to cow and bull
boxed beef items, the term “carlot-
based” means any transaction between
a buyer and seller consisting of 2,000
pounds or more of one or more indi-
vidual items.

Cattle committed. The term “cattle
committed” means cattle that are
scheduled to be delivered to a packer
within the 7-day period beginning on
the date of an agreement to sell the
cattle.
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